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40�
Cost Comparison


Completeness, Accuracy


	Study includes 10 products


	Study includes both national brands and store brands


	Results of study indicate both unit price and cost per serving for products
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50�
Rationale for “Best Choice”


Exhibit indicates which product was preferred.


Rationale for “best choice” is based on sound decision-making considering:


	Cost (unit price, cost per serving)


	Storage / Waste (quantity purchased  is appropriate to situation)


	Quality (freshness; product is suitable for purpose intended)


	Family, personal preferences
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Supporting Info


Information is accurate and complete.


Presentation is neat, attractively displayed. 


Information is well organized, easy to understand.�
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