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Camps flourish across Nebraska Inside this ssue:

ESI Camps Flourish Across 1-3,
. . . Nebrask 14
4H entrepreneurship camps engageentrepreneurs to share their stories. Ar—— >
young people across the state irhis year, StrengthsExplorer has be/Smalltoans, Bigimpact 45
exploring entrepreneurship as a carea@dded to the ESI experience. Invest Nebraska Announces 6
. . New Operational Assistance
option this summer. . . Fund
Campers had a great time learning ab

eXtension Webinar Series Beging 7

Using t h e entrepreneurship while actuall :

. . . 27th Annual Entrepreneurship 8
EntrepreneurShip developing their own products and the rorum pDocks in Norfolk,
Investigation sellingthem at the end of the camp. Virginia, November 6-10
curriculum as the Future CEO Stars Magazine 9
foundation, young Each day of the camp had a speciiNov Free Online
people were given the theme so read on to share the excitem¢Scoot er s Cof fel 10- use
opportunity to meet experienced by the campers. B o o8 In febraska and 12
local entrepreneurs, explore their own
strengths and talents, and develop Bay 1dlnvestigating an
business based on those strengths amthtrepreneur
interests. Read on to learn more about

two of the ESI camps! The nervous campers had a chance to gg

to know one another and relax with
Butler County 4H Hosts Another  welcome and ice breakers, followed [ ——"
Successful ESI Discovery Zone taking the Gallup StrengthsExplorer
Camp instrument.

Last year, Butler County held one of th_

pilot EntrepreneurShip Investigation

(ESI) summer camps and it was a gre&trengthsExplorer is an exciting and fun

success. way for middle school aged youth to
discover their top strengths. And, the

Because of campers loved it!

Targeted Teaching Topic 13

Wedre on th

t h at

success, Then they began digging into what * P

David City takes to be an entrepreneur an / — ﬁ)
played host investigating the entrepreneur profile. A8 P S="UL

a g ain Iimportant aspect of the camp was to J

during the i nvestigate Othe entrepreneur d
week of bl ockd by visiting local entrepr

June 8tHL1th. The camps use the newhaving them speak throughout the four
ESI curriculum as the foundation for thedays.

camp and bring in lots of local
(Continued on pag®)
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(Continued from pag#) Day 30 Your Business |nSpeCti0n

During the morning they also thought about the riskshe day again began with meeting entrepreneurs and

taken by entrepreneurs, used Google Earth to see hewrning about budgeting, funding sources, and how

communities have changed, and peeked into tegwy in business (and out of court). Copyright, tax

future. and other | egal-opaenard forfthk §
campers.

After a lunch break, they delved into 0l d&dm Bor

Community Needs This, 0 ThHeh@ was en té groductliévélopment &t warken

to
es
w e

ed,
w

business ideas and chose one to pursue during ifi@eams on their products and costs, spending time
camp. The day ended with a celebration and thesembling and making the products, collecting and

announcement that they were now ESI Explorers. organizing clues, tracking their expenses, a
developing an income statement and balance sheet

nd
for

Day 20 Developing the Business the businesses. And, the nitty gritty details of writing a
check, completing receipts, and recordkeeping were

Day two dawned investigated as well.
bright and early as
they m e t Another field trip to investigate more local business

explored the time.
importance  of
listening to their Day 40 ESI Market and What about

own personal Nebraska?
consciences and

the importance of  —pujes  Day four was all about the ESI
Local newspaper editor talks reputation to a g Job & Salary Market and digging deep into what
marketing and publicity. busi nesso: Information = § Nebraska has to offer.

Gathering & Entering Data

Calculating Cost of Living

Linked to that theme, of course, was a look at tl sawmgenaemgwy. That morning they met more local

difference that they personally can make, how to ¢ Findings entrepreneurs and learned abou

themselves and their ideas, and the important role U aidsdtee?  small town opportunities, worked

customer service plays. . Worksheels more on their products, and used
s aa t he o No Pl ace

Later in the morning they wrote a busines aassmmmass | online tool on the ESI website to
description, identified their competitive advantag|  ssefewumstios: explore how much it costs to live in
keyed in on their target audiences, and thoug  fwesstemie Nebraska compared to other
carefully about where there customer base wol _F#rEEnaEs locations around the U.S.

come from. Creativity came to the forefront as they

brainstormed business names, slogans, and l0gos, il rest of the morning was spent on a bit of revie

then developed business cards. on customer service, preparing for the ESI Market,

_ and getting their cash boxes ready for when custom
The afternoon was spent developing a product supRpluld begin to arrive during lunch.
list so that their parents could purchase them that
evening. After that it was Field Trip Time and a retutng, at last, it was ESI Market time! The ESI Mark
to David City by 3:00, tired by enthusiastic about @lzce was set up at Winfields on D Street in Dav
they had learned. City during lunch time (12:2B0 p.m.) so that
customers could view their wares.

(Continued on pagg)

entrepreneurs and followed in the afternoon then it was heading home
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Entrepreneurship Investigation Camps
flourish across Nebraska

(Continued from pag2) chance to hear from entrepreneurs and touring lo
businesses.

A unique aspect of the first day, just as in But
Countyds camp, was that
the first to be able to access the Gallu
StrengthsExplorer instrument that is a new part
Unit One of ESI.

Day 2 found the ESI camp participations busy wit
Your Business Inspection. Exploring the importan
of ethics and strong customer relations was a ma
theme running throughout the morning

Then realvorld activities occupied the budding

entrepreneurs as they identified target marke
ESI Campers offer their amazing wares in David City Drainstormed business names, slogans, and logos
during the last day of the Camp and taste buds were developed business cards for their businesses.
tingling!

Campers developed a quage promotional flyer,
The young entrepreneurs were off and running selliogeated supplies lists, exploredommerce, and
what they had created during the camp! After gained an understanding of the importance of know

successful sales period, they added up their saddmut legal matters such as copyrights, taxes, and ¢
determined their profits (or losses) and paid the billsl egal o0t hi ngsdé that are
Celebration was in order and each ESI camper was And, the
pronounced an ESI Detective and they were sent importance  of
home with a feeling of achievement and a whole new financing, pricing,
appreciation for entrepreneurs and living in Nebraska. and product
development was
Central Community CollegeColumbus reinforced in the
Hosts 4-H ESI Discovery Zone afternoon as well.
Entrepreneurship Camp from July 2@2 Then it was on to

downtown

; Columbus to visit
An ESI camp was also hosted at Central Commun Scussing finances for a new an  array  of

College beginning on July 20 and concluding on th8siness start up. :
22nd. This one was a thiay Ecamp experience. . businesses,  back
to the campus for dinner and more work on produ

The program was actipacked, engaging, and kemdevelopment an?] supfort systems, *,[;ndd t
the students learning, moving and thinking aboQPPOrtunity to hear from an interdese
becoming an entrepreneur throughout the three dayseintrepreneur.

o : Begin and end your strategy with a clear

Day 1 focused on Investigating the Entrepreneurs understanding of your customer.

Camp |eadeI'S Nancy Ebel’|e, DennIS Kahl, and DOI‘!S 2 Corey V. Torrnece, Animax Entertainment

Lux kept the Ecampers in constant motion through : (Fast Company, September 2009

an array of experiential learning exercises and the««ecceeeeeeeeeeeeriiiiiinnneettetccccosncnnnnnnes .
(Continued on pag&4)
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